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Company Overview

We add value to your innovation

Trend shifts demand a new paradigm in advertising.

Strategic media operations and content planning tailored to market changes provide valuable experiences
for customers at every touchpoint. SMLK's strategies and expertise will serve as a turning point in
redefining customer value.

By leveraging big data and Al  -driven solutions, we lead the digital transformation of the outdoor
advertising market, creating continuous and impactful value through customized storytelling content.



Organization

Optimal Teams,
Exceptional Advertising

We provide optimal solutions specializing in OOH campaigns and content creation.

To build sustainable value for our clients, SMLK is led by domain experts with extensive experience and expertise. Our primar y and
secondary responsibility system, combined with a swift information -sharing framework, maximizes operational efficiency. We deliv er
integrated, reliable, and seamless one -stop services tailored to meet your needs.

Strategic Business MEDIA CONTENTS SALES

Strategic Planning Advertising Consulting Content Planning Domestic Sales
Media Development Media Representation Content Creation International Sales
Media Strategy Media Planning & Buying Design Official Media Sales

Solution Development International Media Agency




Our Service

To make
everyone champion

We provide optimal solutions specializing in OOH media and content creation.

SMLK is driven by seasoned experts in various fields with accumulated expertise, dedicated to building sustainable value for
Through a primary and secondary responsibility system and an efficient information

deliver integrated, trustworthy, and seamless one -stop services.

AD Consulting Media Rep.

We provide data -driven optimized With over 20 years of extensive

campaign solutions by analyzing experience and expertise, we
target audiences, consumer behavior, provide optimal media agency
traffic data, and media trends. services that maximize efficiency
This enables the execution of more through strategic media planning
professional and effective advertising and domestic and international

campaigns. media buying.

Contents
Innovation

We offer a seamless one -stop service
for planning and producing diverse,
sustainable content to promote your
brand's products and services.

This includes advertisements,
promotional videos, YouTube content,

and web dramas.

our clients.

-sharing framework, we maximize operational ef ficiency and

Media Sales

SMLK delivers faster and more
competitive media services through
official sales agency agreements with

various OOH media.



Media Rep.

OOH Media
(KOREA & OVERSEAS)

Through SMLK's extensive network, we offer media agency services across all regions of Korea and major cities worldwide.
- Over 700 OOH media across 40,000 spots in Korea
- More than 200 DOOH media in 40 international cities

Korea / U.S (New Yor k, L.A, San Francisco) [/ Brazil (Braszli a, Ri o de Janeiro)
Japan (Tokyo, Osaka) / China (Beijing, Shanghai, Guangzhou) / Taiwan (Taipei, China)
China (Hong Kong) / Malaysia (Kuala Lumpur) / Thailand (Bangkok)

Indonesia (Jakarta) / Vietnam (Ho Chi Minh, Hanoi) / Singapore (Singapore)
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Official Sales Media

Official
Sales Media

Hm ~cchshnm sn RLKJSr NNG | dch”’
we provide competitive and comprehensive media services through
an official sales agency agreement with Kakao Mobility, the largest
mobility company in Korea.

Seoul Busan and Nationwide

1 Jayu Shopping Center LED Billboard 10 Buyang Building LED Billboard

2 Seoul Express Bus Terminal LED 11 Jaeneung Education Building LED
3 Lucent Tower LED Billboard 12 Kiturami Building LED Billboard
4 Utopia LED Billboard 13 Donga Building LED Billboard
""""" 5 ScalelleDBiboad 14 SamsungPlazalED Bilboard

6 Jungang Building LED Billboard 15 Seongbo Building LED Billboard

Cheonggye Parking Tower LED Hello APM LED Billboard

9 | HyundaiBuilding LED Bilboard ~© 18 Segye Building LED Billboard




Solution

OOH Media Suite
RLKINLRS

SMLKOMS is an Al -powered automated solution for Out  -of-Home (OOH)
advertising, streamlining the entire process from proposal and media
buying to performance analysis.

Developed in -house by SMLK Co., Ltd., this dedicated OOH advertising platform provides access
to information on over 700 media types across more than 40,000 locations nationwide, available
without limitations of time or language.

It serves as a practical software tool for advertisers, agencies, and media owners, supporting end -
to-end operations including planning, purchasing, reporting, and sales.

* In August 2025, SMLKOMS received a Technology Commercialization Evaluation Grade A
(Evaluation No. KIBO_4946932025121), officially validating the value and excellence of its
technology.

*The service is currently being provided to partner companies and is scheduled for
public release in the first half of 2026.
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License & Intellectual Property

SMLK owns 12 registered copyrights and has filed patents for our proprietary media solution, SMLKOMS.

These assets are proof of our innovation and protection strategy. By operating a dedicated R&D department, SMLK not only impr oves service quality but also strengthens
its position as a trendsetter in the OOH advertising industry. Furthermore, our commitment to excellence is recognized throug h national certifications, including the
Venture Business Certification awarded by the Ministry of SMEs and Startups (MSS) and the In  -house R&D Department Certification granted by the Ministry of Science and
ICT (MSIT). These governmentissued credentials underscore our dedication to innovation and our leadership in the OOH media sect or.

Venture Business Certified OOH
Certification Ad Specialist
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Studio SMLK

Building a Sustainable Value

Advertising Videos / Promotional Videos / Product Videos / Drone Filming / Motion Graphics

SMLKSs integrated production process ensures systematic manag-prodection. of eve

With compelling storytelling and expertise, we visually amplify our clients' competitiveness, fostering empathy and trust.
High-quality deliverables go beyond trends, creating sustainable value that resonates with both brands and consumers for years t 0 come.
We deeply understand our clientsS$S vision and message, commiirtgstheirigeatalifes el v e




SMLK
Signature
Campaigns

AD Campaign

Consulting

Video Production

LG Household & Health Care
EU GOOD FOOD
UNDER ARMOUR
ISSEY MIYAKE
SHISEIDO

SOCAR
AMOREPACIFIC
KOLONG GLOBAL
Cham Joeun Travel
CAPCOM
SQUARE ENIX
Brita Korea

Woorim FMG

Jeju Biennale (Government Agency)

Ministry of Health and Welfare
National Museum of Aviation
VOGOPLAY

K-pop Artist

CHANEL

JEONHONG

POSCO / POSCO O&M
WANDO-COUNTY

Copyright Association (Government Agency)

EODING
LG U+
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Portfolio _ AD Campaign - - R
! a,(} APEC 2025

LG Household & Health Care
_ THE WHOO

SMLK was selected as the OOH media agency for LG Household

% Gd ksg B gdsr oqdlhtl ag mc SSGD VG
OOH promotion campaign for the launch of its new Bichup Self-

Generating skincare lineas part of APEC 2025 KOREA promotional

activities.

Targeting audiences in their 30s to 60s in the Seoul area,SMLKanalyzed
high -footfall zones and executed a large -format OOH media strategy
designed forrepeated exposure within daily movement paths and high -
visibility impact,resulting in a successful and high -engagement
campaign.

#Gangn&amseébngA Yeoui do Area #Regional Interest

#Transit Advertising #DOOH Advertising




Portfolio _  AD Campaign

EU GOOD FOOD

SMLK executed the OOH media campaign for EU GOOD
FOOD,promoting the official launch of European agricultural and
livestock brands in  Korea,supported by the European Union (EU) and
in collaboration with a global advertising agency based in Slovakia.

Considering the schedule of the KINTEX Agricultural & Fisheries Expo in
Goyang City, SMLK strategically operated high -frequency transit media
around KINTEX and the surrounding Goyangf llsan area, achieving a
successful campaign with strong local exposure.

[Watch Video]

#KI NTBogyandA || san Area

#Regional Interest Analysis #Transit Advertising
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https://youtu.be/mhSeEesyS6g?si=x_UGEi3qIcZ2HKJn

Portfolio _  AD Campaign

UNDER ARMOUR

Selected as the OOH Media Agency for Under Armour ,
Rt bbdrretkkx Dwdbtsdc sgd SDudo
Eqnl Tmcdgs§ B | o hfm .

Targeting the 20 -34 age group (Male/Female), the campaign
leveraged foot traffic analysis in Seoul and data -driven insights
from major commercial areas. With precise targeting and strategic
media operations, the campaign achieved remarkable success.

[Watch Video]

#Seoul #Age Group Foot Traffic #Regional Spending #Regional Interests
#Transit Ads #DOOH Ads #LED Billboard Ads



https://youtu.be/mv3ngY0W9zE?si=wpm-yMLwN-80w6sz

Portfolio _  AD Campaign

ISSEY MIYAKE

Executed the Korea OOH Media Campaign for
HRRDX LHX@JD&r O@QETL Ag mc+

Collaborated with global advertising agencies based in
Hong Kong and Singapore.

[Watch Video]

#Seoul #Foot Traffic #0ffice Workers #Target Density
#Shopping Facilities #DOOH Advertising



https://youtu.be/8AuI8TEQ-6Y?si=MaE_eIEwV5lCD6ae

Portfolio _  AD Campaign

SHISEIDO

Executed the Korea OOH Media Campaign for
SHISEIDO's NARCISO RODRIGUEZ Brand, ALL OF ME.

Collaborated with global advertising agencies based in Hong Kong
and Singapore.

[Watch Video]

#Seoul #Foot Traffic #Office Workers #Target Density
#Shopping Facilities #DOOH Advertising



https://youtu.be/EaQpRgQFudQ?si=iKir-0B66RnqgJHV

Portfolio _  AD Campaign

SOCAR

Selected as the OOH Media Agency for the Mobility
Platform 'SOCAR," Successfully Executed the 'Night
Exclusive Discount' Campaign.

Targeting the 20 -34 male demographic in Seoul, the campaign
utilized foot traffic and high -density area analysis. By implementing
a media operation strategy focused on repeated exposure at key
target touchpoints, the campaign achieved outstanding success.

[Watch Video]

#Seoul #Foot Traffic #Office Workers #Office Density #Lifestyle
#Transit Ads #Elevator Video Ads #LED Billboard Ads



https://youtu.be/XPZNYynh1sA?si=frQfaoj5p8CFIZ-0

Portfolio _  AD Campaign

AMOREPACIFIC

Selected as the OOH Media Agency for ~ Amorepacific ,
Rt bbdrret kkx DeetfdWsAcn sBHdl Bk x §
$aneige W Gdkkn Jhssx$8 B 1l o> hf mr

The campaigns focused on key locations in Seoul, including Yongsan
and Hongdae, leveraging foot traffic analysis. Advertising was
strategically placed in high -traffic transportation facilities favored by
the target audience, ensuring a successful campaign execution.

[Watch Video]

#Seoul #Yongsan #Hongdae #Foot Traffic #Office Worker Traffic
#Transit Ads #Print Ads #DOOH Ads #LED Billboard Ads



https://youtu.be/yAZLOKO6tUw?si=mbpXInZjbW46RBm3

Portfolio _  AD Campaign

KOLONG GLOBAL

Selected as the OOH Media Agency for  Kolon Global's
Robot Vacuum ' Dreame,' Successfully Executed the
Brand Promotion Campaign for the New 'X40 Ultra'

Targeting 20-50 M/F office workers in Seoul with purchasing power,
the campaign utilized foot traffic and high -density area analysis. By
implementing a media operation strategy focused on repeated
exposure in everyday environments, the campaign achieved
remarkable success.

[Watch Video]

#Seoul #2050 #Office Workers #TargetTouchpoints
#Major Area Large Media #TransitAds #In -Mall #ElevatorVideoAds
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https://youtu.be/NzgkohHMy1Q?si=FjGALWzI6_PerehE

Portfolio _  AD Campaign

Cham Joeun Travel

Selected as the OOH Media Agency for '‘Cham Joeun
Sg udk+& Rtbbdrretkkx Dwdbtsdec
Campaign for Its China Travel Products

Focusing on Seoul, the campaign leveraged year -end foot traffic and
office worker data analysis to craft a strategic media operation plan,
ensuring its success.
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#Seoul #Year End Foot Traffic #0ffice Workers #Traffic Congestion Zones
#Major Area Large Media #DOOH #Transit Ads




Portfolio _  AD Campaign

CAPCOM

Selected as the Korean OOH media agency for the
Japanese game company CAPCOM,SMLK executed the

k tmbg b Il o hfm enqg sgd mdv
VHKCR- §

By analyzing foot traffic and commercial district data targeting the
2050M demographic in key areas of Seoul, we successfully carried out

a data-driven media operation strategy for the campaign.

[Watch Video]

#Seoul Area #2049 Target #Foot Traffic #Main Commercial Districts #Core Fans
#Transit Media #Transport Ads #Retail Media #Digital Billboard Ads

MONSTER
Wl



https://youtu.be/Q8t8ZxjawEI?si=_gH9SvkrnIcGUWT4

Portfolio _  AD Campaign

SQUARE ENIX

Selected as the OOH Media Agency for Japan's 'Square
Enix," Successfully Executed the Launch Campaign for
SEHM@K E@MS@RX UHH QDAHQSGS hm

The campaign targeted Seoul's audience by leveraging foot traffic
and commercial area data analysis, implementing a strategic media
operation plan for a highly successful execution.

[Watch Video]

St

#Seoul #2049 #Foot Traffic #Main Commercial Areas #Enthusiast Target
#TransitAds #In-Mall #LED Billboard Ads
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https://youtu.be/oKC9pzFEyvk?si=cgwigueQhwnAsjdF

Portfolio _  AD Campaign

Brita Korea

Selected as the OOH Media Agency for 'Brita Korea,'
Rt bbdrretkkx Dwdbtsdc sgd SFqdo
SOdgedbs enqg Tr!8 B 1o hfmr

Target Audience: Women aged 20 -39 and single households in Seoul
and the metropolitan area, focusing on customers frequenting large

retail stores carrying Brita Korea products. The campaign utilized -y 398 ~Hyamny
transportation advertising and point -of-purchase media for effective == ¥ 48 S 858820103 00
exposure. w I\ '
o bt Pt Py P ,.y ----

[Watch Video]
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#Seoul & Metropolitan Area #Product Placement #Consumer Behavior e ﬂ!\E\-

#Purchase Touchpoints

#Transit Ads #Point Of Purchase Ads


https://youtu.be/xWCGbhWNxIY?si=xBFpTH2yPT5XUOYp

Portfolio _  AD Campaign

STARBUCKS

Woorim FMG

Executed OOH Media Campaigns for Ferragamo,
Rsnmdgdmf d+ "~ mc Bgno qaespagsS mcr 9
SWNWN+8 ST KNBJ+8 SRGD+8 “mc sg

V' sbg Bnkkdbshnms§

The campaigns were strategically conducted through analysis of
regional characteristics, foot traffic, and media performance in areas
preferred by luxury brand consumers.

#Gangnam #Dosan-Daero Area #Highincome Area #High Foot Traffic Density

#Transit Ads #LED Billboard Ads




Portfolio _  AD Campaign

Jeju Biennale

Selected as the OOH Media Agency for Jeju Biennale,
Successfully Executed the Brand Promotion Campaign
for the 4th Jeju Biennale Held at Jeju Museum of Art.

Targeting 20-50 M/F audiences with high purchasing power in
Seoul and Jeju, the campaign utilized foot traffic analysis in high -
density areas and strategically operated transportation facility
media to ensure success.

[Watch Video]

#Seoul #Jeju #Travelers #High Foot Traffic Areas
#DOOH #Transit Ads



